Advertise in the Parks, Recreation & Gultural Arts Program Guide!

Bloomington Parks, Recreation & Cultural crmvor
Arts (PR&CA) includes, the Miller Park Vg%ﬂ/t{/fl/ O/ 1LLiNOILS

Z00, the Bloomington Center for the Per- e e Ee——
forming Arts, Pepsi Ice Center, three golf
courses, 38 parks and diverse recreation
programming.

Be one of a limited number of advertisers
in PR&CA’s Seasonal Program Guide to
connect with thousands of families in the
Bloomington-Normal area.

Over 13,000 guides are printed per season including 5,500
delivered directly to active customer’s homes.

Brochures are printed for three seasons:
Summer, Fall and Winter/Spring.
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B/W interior page ad for single guide.

Only 10 open spots per guide.
« $300 for 2” x 3.5” single ad (7/guide)
« $600 for 4” x 3.5” double ad (3/guide)
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AND ASK FOR MARKETING!

Full color ad with premium placement

inside back cover ad (6.5” x7.5).
Only 2 open spots per season guide.

« $1,200 for individual guide « $3,000 for series of three

MortonPumpkin

Need help designing your ad? Leave it to us for an additional $75!
Deadline to be in the Summer Guide 2016 is Feb. 22, 2016. Guide will be distributed March 26, 2016.

PR&CA reserves the right to deny advertisers that may conflict with the department’s mission and/or programs.




